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Is a picture always worth a thousand words?









(World Business Advisory Center, Kasikorn Bank, 2017)



NEW TRENDS:
With changing needs and lifestyles, 

Asians' expectations of 
beauty are shifting.

Personal Care, particularly beauty products, is one of the market's fastest growing segments in Asia. 
People in Asia have undergone significant lifestyle changes in recent years, which has resulted in a 
significant transition as to how they perceive beauty.





The number of men using skincare 
products is growing steadily across Asia, 
particularly in China, South Korea and 
Thailand.

Men-only skincare is a major growth opportunity





Thailand Market - Recent Trends
Target customers consist of young and elderly populations; The young prefer whitening products and 
colorful make-up, whereas the older generation prefers anti-aging skincare.

Whiteness as the 
standard of beauty

Wearing makeup 
at young age

Anti-aging beauty 
for mature women

Going natural as a
growing trend

Potential Products:
→Whitening Skincare
→ Sunscreen
→ Brightening Cosmetics

Potential Products:
→ Colorful Cosmetics
→ Acne Skincare

Potential Products:
→ Anti-Aging Skincare
→ Covered Cosmetics

Potential Products: 
→ Herbal & Organic Skincare 
→ Cosmetic for sensitive skin







THE INTERNET’S FAVOURITE SUNSCREEN 





By promoting these products heavily on 
their social media accounts, influencers 
have become an important marketing 
platform for cosmetics brands.
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