Investment Climate in Poland
in 2008

(Questionnaire survey report)

The report was prepared for
Polish Information and Foreign Investment Agency SA.
on the basis of PIFIA polls.

Warsaw
October 2008



Introduction

A country's international competitive position istermined by investment and growth
conditions that the country may ensure to newlpter@ or existing enterprises. The quality of
economic and institutional environment in whichezptises develop and invest is called the
investment climate.

A good investment climate means that in the couatryeffort is made to minimise
costs and risks of economic activity, and thatibesrto entrepreneurship development are
being reduced. Improvement of the investment clmiius causes new enterprises to be
launched, investments to grow and new jobs to leated. A better climate therefore
contributes to a faster economic growth and ina@edpeople's income.

The aim of this report is to assess the investrokmiate in Poland in 2008, i.e. to
check the extent to which economic and institutioeavironment contributes to the
development of economic activity. The assessmerd based on results of a qualitative
research conducted among companies running busm@&ssdand. Due to the large number of
elements that constitute the investment climate, ahalysis was based only on less than
twenty selected factors that in the opinion of aeskers have key impact on entrepreneurs'
decisions. In accordance with this assumption, d@halysis included three categories of
investment climate factors:

- macroeconomic conditions (market size, economi@ golitical stability,

characteristics of the fiscal policy, availabildf/resources),

- quality of state institutions (courts, the lawggulations, cooperation with

authorities),

- quality of the infrastructure (roads, telecomnuarions).



Methodological remarks

The survey was conducted by Polish Information lokign Investment Agency S.A.
in August and September 2008. This was the secamsecutive study (previously
in 2007) conducted on the basis of the methodotiaggribed below.

84 companies running their business in Poland redgu to the survey. The group
included both national (35 units), and internatlamampanies (49 units). The enterprises were
asked to fill in a questionnaire with 20 questioBach of the questions concerned one factor
of the investment climate in Poland.

All factors were evaluated for their impact on istreg and pursuing economic
activity in Poland. A five-grade scale was usedth@ assessment (1 - very bad, 2 - bad, 3 -
intermediate, 4 - good, 5 - very good).

The poll was prepared in two languages (Polish English). The Polish version is
attached as annex 1 to this report.

The questionnaire included the so called "certifiaaf origin" describing respondents.
It was used to gather the most important infornmaéibout participants of the study, such as:

a) duration of economic activity in Poland:

- 1-5years — 33 percent,

- 6-10 years — 25 percent,

- 11-15 years — 23 percent,

- over 15 years - 19 percent.

b) size of employment:

- 10-49 people — 58 percent,

- 50-249 people — 22 percent,

- 250 people and more — 20 percent.

c) country of origin of the company's dominant talpi

- Poland - 42 percent,

- United States - 17 percent,

- Germany - 11 percent,

- other countries (France, Japan, Great BritainairSpand other) - total

30 percent.



Assessment of investment climate factors in Poland

1. Macroeconomic conditions

Macroeconomic conditions constitute the basic gmie of factors influencing
enterprises' decisions about the size of an invastand production. This part of the report
presents how entrepreneurs in Poland assess the@fsRolish market in comparison to the
market of the whole European Union; what is théugrice of political stability in Poland on
the economic activity; what is their opinion on theailability of the capital and labour
necessary for the day-to-day operation and investrfieancing; and also, what is the

influence of fiscal duties and labour costs onitlvestment climate.

1.1 Market size

An important criterion used by companies whenrtgkihe decision about locating
their business is the market size (absorption). @kes into the account not only the market
absorption in the country of investment, but als® tnarket size in countries to which a part

(;or entire) volume of production would be exported

Diagram 1.1 Assessment of the Polish (internal) market andrthgket of European Union.
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The Polish market is assessed rather well in tesmabsorption - 71 percent of

companies rated it as at least good. The averaue $ar this factor was 3.8 points. The EU



market (excluding Poland) is rated better by inmesfrom the point of view of their needs;
majority of respondents is already present in thé rBarket. 82 percent of respondents
indicated the EU market as an attractive placdfsiness (average score 4.1 points).

Polish companies give a slightly lower rating e size of the Polish and EU markets
than international firms. Average scores were,@epely, 3.6 and 4.0, and 3.9 and 4.2 in the
case of international companies. Considerablydrigicores were being awarded by German
companies - 4.1 for the Polish market and 4.7HerEuropean Union market.

Company size and the time of presence in Polathehali have a significant impact on
differences in opinion about the EU market. Thereray however, differences in the
assessment of the market in Poland. Companiesnresd?oland for over 15 years and
medium-sized companies rated the internal markiembéhe average - 3.6 points. Slightly
better rating was given by relatively new compaifigsto 5 years) - 3.9 points.

In comparison with the 2007 study, the averagmgabf the Polish market did not
change. On the other hand, the average ratingedEtlopean Union market decreased by 0.1

points.

1.2 Political stability

Another decisive factor for a country's investmeliate is its political stability. It
seems to be one of the most important factorsgsirstially only countries with well-rooted
democracy and stable and responsible economicypafidependent of the political option,
have a chance to attract foreign investments.

In terms of politics Poland in 2008 had the opinaa relatively stable place for
business. The average score for this investmenat# factor was 3.4. The change is visible
in particular in comparison with the year 2007 wipefitical stability was rated at 2.2 points.

Political stability in Poland was rated higher loydign companies than national ones.
Average score given by Polish companies was lohan the total average and reached 3.2
points. Foreign companies rated this factor at 81&;best scores were awarded by American
companies (average 3.6 points).

The study shows also that enterprises present lanBofor over 15 years are
particularly critical of the quality of this factdqaverage score 3.1 points), i.e. in theory those
who had the most experience with political turngvand results thereof. On the other hand,
political stability is rated much higher by new qmemnies (pursuing economic activity in

Poland for less than 5 years) - average scoredmsp



1.3 Availability of means of production and sourcesf financing.

Entrepreneurs in Poland have a rather good opiglbmut the availability of means of
production. Availability of tangible means, suchraaterials, raw materials and components,
got the highest rating. The average score forfdator was 3.5 points, which was one of the
highest scores among all investment climate factior2007 this factor was rated at 3.4
points.

Enterprises from Poland rate this factor highantforeign firms. National companies
rate the availability of materials, raw materiatglaomponents at 3.7 points, while majority
foreign-owned companies - at 3.4 points. This fabims the lowest rating among American
companies - 3.1 points. In the context of foreigmmpanies, ratings of German firms are
differ significantly; they rate the availability ofaterial means of production even higher than
firms from Poland (average score awarded by Geroarpanies - 3.8 points).

Avalilability of materials, raw materials and compaots was rated significantly higher
by small companies (3.6 points) and companies tipgran Poland between 6 and 10 years
(3.7 points). On the other hand, lower scores vagrarded by large enterprises (3.3 points)

and enterprises present in Poland for less tharatsy(3.4 points).

Availability of qualified labour force was ratedigiitly lower than availability of
material means of production — the average scose3mapoints. However, the score went up
notably in comparison with 2007 when this factoswated at 3 points.

Opinions about availability of this climate factare similar for companies with
different country of origin. There are however drffnces between companies of different
size and different age. Large companies gave ditityaof qualified labour markedly lower
rating - 2.7 points; small companies rated it 8tg®ints, and medium-sized at 3.4.

In terms of the age of enterprises, the lowestese@® points - was awarded to staff
availability by new companies (up to 5 years); thest score was given by companies

between 6 and 10 years of age - 3.5 points.



Diagram 1.2 Availability of means of production and sourceginancing in Poland.
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Entrepreneurs gave relatively low scores to podsaisi of obtaining financing for
economic activity. In 2008 the average score fa fhctor was 3.0 points, while a year ago it
was 3.3 points.

Possibilities of obtaining financing were rated Hegt by German companies -
3.7 points, the lowest rating was given by Polismg$ - 2.9 points. Low scores were also
awarded to this factor by companies operating ilafitbnot longer than 5 years - 2.8 points.
On the other hand, this factor was markedly betiged by companies operating in Poland

between 6 and 10 years (3.3 points).

1.4 Fiscal duties and labour costs

Tax rates are one of the key factors influenchrginternational competitiveness of an
economy in terms of attracting foreign investme@gpinions about this investment climate
factor in Poland are different depending on thellohfiscal duty.

The lowest score was awarded to social benefitesrdZaktad Ubezpiecae
Spotecznych - Social Insurance Institution) - agera.3 points. However, there was a notable

progress in rating for this factor in comparisotha007 when it scored 1.9 points.



The worst scores for ZUS rates were awarded by A@au@r companies
(2 points), small companies (2.1 points) and corgsgpresent in Poland for over 15 years
(2.1 points). On the other hand, higher scores vesvarded by medium-sized companies

(2.6 points) and companies operating in Poland éetvdi1 and 15 years (2.6 points).

Diagram 1.3 Fiscal duties rates in Poland.
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Slightly better, although still negative, was tbginion about personal income tax
(PIT) rates. The average score for this factor &@spoints, which is better in comparison
with 2007 (2.3 points).

Polish companies rated this factor at 2.8 pointsl, the foreign companies' opinions
coincided with the average. Companies operatingdltand for more than 10 years awarded
PIT rates the highest score (2.9 points). On therdbtand, the worst scores were awarded by

medium-sized companies (2.5 points).

VAT rates, like PIT rates, scored 2.7 points. T$égsre is higher than the last year's
2.5 points. VAT rate was rated relatively higherfbseign, than by Polish companies. Polish
enterprises rated VAT rates at 2.5 points, whileiffn firms at 2.8 points. Among foreign

companies, the highest scores were awarded by coespaith German capital - 2.9 points.



Also medium-sized (2.9 points) and large compa(e8 points) gave better scores to VAT
rates.

The best scores were awarded to corporate incaméT) rates. The reduction of
this tax in 2004 placed Poland among EU MembereStatith the lowest CIT rates. The
average score for this factor was 2.9 points in82@¢hich means a 0.2 points decrease in
relation to 2007.

Majority foreign-owned enterprises rated CIT ratesich higher than Polish
companies (2.7 points). The highest scores weredmdaoy German companies (3.2 points)
which is due to higher corporate tax rates in Gegrthan in Poland. High scores were also
awarded by companies from the United States (3ritgo

Personal income tax rate received slightly lonearas from companies operating in
Poland for not longer than 5 years (2.6 points).t@nother hand, this factor is rated much

higher by companies present in Poland between @@ngars - 3.1 points.

Diagram 1.4 Labour costs in Poland.
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Entrepreneurs believe that remuneration rates lanéloare on a rather good level -
they were rated at 3 points. However, this scors lewer than the 3.3 points in 2007. The

decline may result from the increase of wageseamRblish economy during the last year.



Ratings of Polish and foreign entrepreneurs areecgiimilar, with ratings of American
companies markedly different - 3.4 points.

The lowest scores for this factor were awardedrgliscompanies. In their opinion
salary costs in Poland are too high - 2.6 points.tli2 other hand, older companies believe
that remuneration rates are rather good (3.1 points

Entrepreneurs had definitely bad opinion about wage labour costs, i.e. taxes and
fees accompanying salaries that must be paid byogens. The average score for this factor,
like in the previous year, was 2.5 points.

German (average 2.2 points) and Polish compaaiesdge 2.3 points) were the most
critical about the taxes and fees. Low scores \atse awarded by medium-sized companies
(2.2 points) and companies operating in Poland éetw6 and 10 years (2.2 points). On the
other hand, the highest scores to non-wage labostis avere awarded by large companies
(2.8 points).

2. Quality of state institutions

2.1 Clarity and coherence of the law

Clear and unambiguous laws support the developmkertonomic activity. In the
opinion of entrepreneurs this is not quite the ¢ageoland.

The lowest score was awarded by respondents tquhlty of tax regulations - 2.2
points. In 2007 this factor was rated at 2.1 poiiise quality of these rules received the
lowest rating among companies present in Polan@ forl10 years (1.9 points).

The factor received the highest scores from lamepanies (2.4 points), and those
present in Poland for over 15 years (2.4 pointker@ are no significant differences in the
assessment of tax regulations quality betweenmatend foreign companies.

Similarly negative opinion was expressed about ipylMocurement regulations - 2.3
points. In the previous year this factor receivedightly better rating - 2.4 points.

The highest score for public procurement regulatiovas awarded by companies
present in Poland for the longest period of tim& (@oints). There were also differences of
opinion about this factor between companies wittledknt country of origin. Enterprises
from Poland rated the regulations slightly bette2.4 points. For foreign enterprises the
average score was 2.2 points. This factor was tateelst by companies with capital from the

United States - 1.9 points.
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Similarly negative was entrepreneurs’ opinion abitwa quality of the construction
law in Poland. Difficulties connected with launchia building project and certain regulations
concerning the construction process contributeceritrepreneurs' bad assessment of this
factor - 2.4 points compared with 2.5 points in 200

Construction regulations, like it was the case witiher regulations mentioned above,
were rated significantly higher by companies preserPoland for more than 15 years (2.6
points). On the other hand, the lowest scores aeweded by foreign companies; their scores

were markedly lower than those of national firm @nd 2.5 points respectively).

Diagram 2.1 The quality and coherence of the law in Poland.
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The labour law was rated slightly better than otfegyulations (average 2.9 points),
and so were author's rights protection regulati¢gh8 points). In terms of author's rights
protection, scores awarded by companies operating’dland for more than 15 years
were significantly lower, i.e. quite the reversetioé situation with other regulations. These
companies rated author's rights protection at Z2mmtp. There were also differences of
opinion between Polish and foreign companies. Robempanies rated author's rights
protection lower (2.8 points) than foreign onesp(8nts). Among companies with foreign

capital, scores awarded by German companies weteedig higher - 3.2 points.
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Companies with German capital also awarded theeighcores to the labour law -
3.4 points. In general however, no differences gihion were observed in terms of these
regulations between Polish and majority foreign-ed/ncompanies. Like in the case of
majority of regulations, higher scores were awarogdompanies operating in Poland for the

longest period of time - 3.1 points. The same so@® awarded by large companies.

2.2 Economic activity start-up procedures

Simple new business start-up procedures facilitdtee development of
entrepreneurship. In the opinion of entreprenelangnching new companies in Poland is
burdensome. Only 10 percent of respondents indlaadedifficulties with starting economic
activity. On the other hand, 51 percent of entrepues believe that it is very difficult and
complicated to establish a company in Poland. A bakespondents rated this investment
climate factor at 3 points. The total set of praged connected with starting an economic
activity was rated at 2.5 points, i.e. 0.2 poinotsér than in 2007.

Companies with foreign capital, like Polish firmisave a negative opinion about
procedures connected with starting up a new busiridse lowest scores for this factor were
awarded by companies from the United States (1lift9o and the highest by firms from
Germany (2.8 points).

Companies operating in Poland for a long periodimke (over 15 years) rated the
procedures slightly higher - 2.7 points. On theeothand, opinions of firms operating

between 6 and 10 years were markedly more neg&i8epoints).
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2.3 Factors connected with acquiring real estate @ahland for investments

A large number of parcels intended for investmaafects offered to entrepreneurs
with necessary utilities significantly improves thmwestment climate. The larger and more
diverse the offer, the more opportunities to attearcinvestor.

Entrepreneurs in Poland rate the quality of laniérefl for investment projects at
3.2 points, which means a 0.1 increase in compargth 2007. In general, Polish companies
rate the land higher than foreign ones (averageu3#3.1 points respectively). One may also
observe a coincidence of a company's operating tmEoland with its opinion. Firms
operating in Poland for not longer than 5 yeargdahvestment land at 2.9 points, while
companies present in Poland for over 5 years riitatl 3.4 points. Also large enterprises
awarded 3.4 points for the quality of investmentla

Another important thing for a smooth course of ifestment process are property
acquisition procedures which may not be too burdewsfor entrepreneurs. The quality of
this investment climate factor in 2008 was rate@.8tpoints, which is 0.1 points lower than
in 2007.

Opinions of Polish companies are the same as thbdereign ones in terms of
property acquisition procedures in Poland. On tterohand, German companies stand out
among foreign-owned enterprises. These companiesdasglightly less points to the real
property acquisition process - average 2.7 points.

Real property acquisition procedures are ratedtickdty by small, medium-sized and
large companies. One might, however, observe datbligower rating from companies
operating in Poland for less than 5 years - inrtbase the average score for this investment
climate factor was 2.7 points.

2.4 Selected legal aspects accompanying economitvaty in Poland

Efficient economic courts and guaranteed legatgatmn of investors contribute to
the improvement of the investment climate. Notwahsling the low rating (2.5 points) of the
effectiveness of economic courts in Poland in 200Was slightly higher than last year (2.4
points).

The effectiveness of Polish courts is rated neddyi higher by foreign companies (2.6
points), with German firms' ratings standing ou8(points). Polish companies' ratings are
lower from the overall result - the average scoas &.3 points.

Companies present in Poland for over 15 years aglaedonomic courts a quite high

score - 2.8 points. Companies operating in Polamich 6 to 10 years are more critical of this
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factor - average score 2.2 points. Opinions of dholind foreign-owned companies are the
same as the overall result.

Entrepreneurs also assessed application procediarespermits, licences and
authorisations - 2.6 points. One year ago the tafithis factor was rated slightly better -
2.7 points. Like in the case of economic courtsyehare no differences between Polish and
foreign companies. Similarly, there are no majscBpancies in opinions between firms
operating in Poland for different periods of tinfdiere were, however varied opinions from
companies of different sizes. This factor receitbd lowest score from medium-sized
companies (2.4 points), and the highest from larges (2.8 points).

In 2008 inspections and controls conducted in pnt@s were rated better than in the
previous year. The average score for this factos a8, which means an increase
of 0.1 points in comparison with 2007. This faciaas rated slightly higher by foreign than
by Polish companies (2.9 and 2.8 points respeglivéNlevertheless, the opinions were
different even in the sub-group of foreign comparntself, e.g. firms from the United States
awarded slightly lower scores to inspections andtrots in enterprises - 2.6 points, while
German companies - 2.8 points. No significant défifices of opinion were observed in other
categories, i.e. company size and period of operati

Enterprises operating in Poland believe that irorestights are quite well protected.
The average score for this investment climate facto2008 was 3 points, while in the
previous year it was 2.9 points. Opinions of Potisimpanies are similar to the overall result,
and scores awarded by foreign companies are sligigher - 3.1 points on average. The
assessment given by German companies stands ouigamtioer firms; their rating reached
3.8 percent. Remarkably higher scores were alsadmdaby companies operating on the
Polish market between 11 and 15 years (averageo®ss).

2.5 Cooperation with central and local authoritiesn Poland

Companies’ assessment of the cooperation with lagtdorities is better than of the
cooperation with the central administration. Theerage score for cooperation with local
authorities was 2.8, while the score for centrdharities was 2.6. In comparison with 2007
no changes were observed in opinions about contétitsgovernmental institutions; there

was however a notable decline in the opinion almmaiperation with local authorities — in

14



2007 this investment climate factor was rated Afpdints. This may mean that during the last
year there was a quite serious (negative) changeoaal authorities' approach to

entrepreneurs.

Diagram 2.2 Firms' cooperation with central and local admnaitson.
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National companies give the highest rating to coaen with local authorities -
average 3 points, as compared to 2.7 points ircéise of foreign companies. On the other
hand, cooperation with central administration isedathe same by Polish and foreign
companies. Taking into the account companies’ eguot origin, this factor received the
highest score from German companies - 3 points.

Opinions about the cooperation with local and @radministration improve with the
duration of firms' operation on the Polish marllatively young companies (up to 5 years)
rate contacts with authorities below the averageé (@ints - with local, and 2.4 with central
authorities). On the other hand, the oldest comgzaaivard these factors the highest scores
(3.1 and 2.8 respectively). A similar phenomenors wadserved in the case of firms of
different sizes - the larger the company, the bdlie assessment of cooperation with both

administrations.
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3. Condition of infrastructure in Poland

A well-developed and modern infrastructure is tleg factor for long-term economic
growth. It is so, because the infrastructure impsothe effectiveness of business and
increases enterprises' willingness to invest.

Entrepreneurs in Poland have a definitely negadpmion about the country's road
infrastructure. 80 percent of respondents decl#teccondition of Polish roads to be bad or
very bad. The average score was 1.9 points. Evaurgthit means a 0.3 points improvement
in comparison with 2007, the condition of the raaftastructure in Poland must still be

considered as an investment barrier.

Diagram 3.1 Condition of infrastructure in Poland.
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Foreign companies give the road infrastructureatai®d a lower rating than national
firms, namely 1.7 points. Polish companies, ondtfeer hand, rate this factor at 2.1 points.

Company size is related with the opinion on roaftastructure - the larger the
company, the lower the rating. Small companiesirétie road network in Poland at 2 points,
medium-sized at 1.7 points, and large at 1.5 points

Access to utilities in Poland is rated quite wethe average score, like in 2007, was 3

points. Overall opinion of national and foreign quanies is the same. The most positive
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opinions about this factor were expressed by Geronmmpanies (3.4 points). Opinions of
companies grouped in other categories are sinslavedl.

Companies in Poland gave the best rating to thaliton of telecommunications
infrastructure. A remarkable improvement (in congaam with 1990's) of the density of
telephone and IT networks, as well as the accdisgits mobile telephone networks almost
all over the country contributed to the relativplsitive opinion about this factor (3.1 points,
in comparison to 3.3 points in the previous yeahis factor received the lowest scores from
companies operating in Poland for over 15 yea® §@ints). Opinions of companies grouped

in other categories are similar to overall results.

4. Overall investment climate assessment - summary

Respondents assessed the overall investment clim&eland at 3.1 points (on the
scale from 1 to 5). The most frequent answer wggBJercent of respondents), which means
that most of the times the climate was rated arnmt¢diate. Investment climate factors with
the lowest scores in Poland are: condition of roddastructure (1.9 points), clarity and
coherence of tax regulations (2.2 points), claatyd coherence of public procurement
regulations (2.3 points), social insurance premratas (2.3 points), clarity and coherence of
building regulations (2.4 points).

From investors' point of view, Polish economy'sgeist strengths are: size of the
European Union market (4.1 points), size of nafiamarket (3.8 points), availability of
materials, raw materials and components (3.5 poamtd political stability (3.4 points).

In comparison with 2007, the overall assessmeih@finvestment climate in Poland
did not change. What did change were scores awandéie majority of individual factors
(assessments of only four factors remained unchiingie entrepreneurs’ opinion the quality
of the following factors improved the most: pol#icstability (+1.2 points), personal income
tax duties (+0.4 points), social insurance premiates (+0.4 points), condition of road
infrastructure (+0.3 points). On the other hande fthuality of the following factors
deteriorated: financing opportunities (-0.3 pointsages (-0.3 points), and cooperation with
local authorities (-0.3 points). Other factors dpohfrom -0.2 to +0.2 points.

Polish enterprises’ opinion about the investmemaie in Poland in 2008 is slightly
worse than the opinion of foreign companies. Theragye rating given by national companies
was 2.9 points, while that of foreign companies \8a3 points. The situation is thus the
opposite of that in 2007 - opinions of Polish comipa were than better from those of foreign

ones (3.3 and 3.1 points respectively).
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Foreign firms' assessments were not uniform eith@verall scores awarded by
German and American companies were slightly bétten the average investment climate
assessment (3.2 and 3.4 points respectively).

The following factors were rated markedly highsr Polish companies than by
foreign ones: condition of road infrastructure (@ge score 0.4 points higher), clarity and
coherence of building regulations (0.3 points highquality of investment land (0.3 points
higher), availability of materials, raw materialadacomponents (0.3 points higher), and
cooperation with local administration (0.3 poinigher). On the other hand, majority foreign-
owned firms gave higher rating to: size of Polishrket (average score 0.3 points higher),
effectiveness of economic courts (0.3 points highelT rates (0.3 points higher), and non-
wage labour costs (0.3 points higher).

Medium-sized and large companies rated the invastrnolimate in Poland at 3.2
points, i.e. 0.1 higher from the average. The sesvarded by small enterprises was slightly
lower at 3 points. The survey shows also that émgth of a company's operating period in
Poland did not influence the overall investmenmelie assessment in 2008.

To sum up, the investment climate in Poland did ciinge in relation to the year
2007 and still is to be regarded as average. Nasleds, improvement of the climate in the
eyes of foreign investors is certainly a positivieepomenon. It is so, because foreign
investors operate also on markets other than Pdhisis have a frame of reference enabling
comparisons with conditions in other countries. réfare, this kind of information about the
improvement of the investment climate quality mayam that Poland's international
competitive position improved.

Another positive piece of information is the slightrease of opinion about those
investment climate factors which received the ldwssores in the previous vyear.
On the other hand, however, the rating of top-spriactors deteriorated, therefore the
overall assessment of climate change may diffeedejpg on the importance attached by
individual investors to single factors. It is s@chuse foreign investors in Poland originate
from countries on different development levels apdrate in different economy sectors. This
may be the source of differences in opinions —tbein subjective expectations towards the

guality of individual investment climate factors.
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ANNEX 1

Investment climate factors

poob
Alan

poob

peq

peq
AIOA

Political stability

Ease in setting up a business

Estimate of the size of the internal market - Hand

Estimate of the size of the EU market

g |WINF

State of the infrastructure (altogether), including:

- road infrastructure

- telecomunication infrastructure

- utilities (gas, electricity, sewage system)

Clearness and cohesion of legal regulatior(ltogether),
including:

- tax

- public procurement

- construction

- protection of author’s rights

- labour law

Effectiveness of applications for economic judgeent

The quality of the recommended investment sites

Purchase of real estate

Access to qualified personnel

Labour costs (altogether), including:

- payroll expenses

- non-payroll expenses

Availability of financial assistance

Level of fiscal encumbrance (altogether) due to:

-CIT

-PIT

- ZUS

- VAT
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Accessibility to materials, stocks and components

15

Inspections of enterprises
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Investor’s rights protection

17

Process for obtaining licences and/or concessions

18

Cooperation with local administration

19

Cooperation with central administration

20

Overall estimate of the investment climate
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How many years have passed since the registratiofiypur business in Polan

The main sector of your business activity:

Number of employees 10-4 50 — 24

over 250
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Country of origin of the company’s dominant capitalshare:

Foreign capital sharg

0%

0%-10%

10%-509

over 50%
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