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The packaging market in Poland

® |t can be estimated on the basis of the
foreign trade balance and the value
of sold production that the Polish
packaging market was worth about
USD 6.0 billion (EUR 4.8 billion) in
2007. In comparison with the end of
2006 the market's value rose by
11.2% in USD, by 10.8% in PLN,
and by 11.7% in EUR. These differ-
ences in the packaging market's
growth rates can be attributed to the
strengthening of the zloty in relation
to the dollar which occurred in 2002-
2007; estimates are based on the
average annual exchange rates of
the National Bank of Poland (NBP).

® The continuing high rate of growth of
the packaging market is largely attrib-
utable to the general growth in con-
sumption and improvement in the pro-
file of consumption, as well as
improvement in the quality of various
types of packaging. The per capita
consumption of packaging in Poland
does not exceed 100 kg annually,
including 25 kg of glass packaging
(according to the Polish Packaging
Research and Development Centre —
COBRO). In the countries of Western
Europe this index is almost 1.5 times
higher; they consume around 150-
170 kg annually per capita.

The packaging sector in Poland

e The Polish packaging sector generat-
ed 1.6% of Poland’s gross domestic
product in 2005. In other developed
countries this index ranges from 1.5%
to 2.5%.

e The packaging sector’s share in
2007 in the sold production of the
Polish processing industry was
2.51%.

e Share of packaging in the value of
total output of selected industry sec-
tors in 2007:
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Producers of packaging

* According to GUS data, there were
around 7,901 manufacturers of pack-
aging registered in Poland in 2007.
As many as 6,791 food producers
belong to the group of the smallest
firms that employ fewer than 9 work-
ers each.
The largest producers of packaging,
often supported by foreign capital,
have financial resources sufficient to
purchase the latest technologies and
the most efficient technological lines.
Besides the low production costs
ensured by modern technology, large
producers benefit from long-term con-
tracts for delivery of packaging, con-
cluded with major buyers. This leads
to gradual consolidation of the pack-
aging market and is the key reason
for the decrease in the number of pro-
ducers on the market, from 10,022
registered in mid-2004 to 7,901 in
2007.

® Poland’s main producers of paper
and cardboard packaging are:

- Eurobox Polska Sp. z 0.0.,

- Frantschach Swiecie S.A.,

- Kappa Expac Sp. z o.0.,

- PolpakKarton Sp. z o.0.,

- Amcor Polska Sp. z o.0.,

- DS Smith Packaging S.A.,

- Intercell S.A.,

- Mondi Packaging Sp. z o.0.,

- Hammer Sp. z o.0.

® The main producers of glass packag-
ing are:
- O Polska, in Jarostaw (market share
of about 40%),
- Huta Szkta Czechy,
- Stolzle Glas Czestochowa,
- Warta Glass Group (10%),
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- Huta Szkta Feniks, in Piotrkéw
Trybunalski,

- Vitrosilicon, in fowa,

- Rexam Szkto Gostyn (10%),

- Huta Szkta Stawa,

- Huta Szkta Dziatdowo,

- Huta Szkta Ujscie S.A.,

- Huta Szkta Orzesze,

- Heinz Glass Dziatldowo.

® The main producers of plastic pack-

aging are:

- Akerlund & Rausing S.A,,

- Bana PET Sp. z 0.0.,

- Autobar Packaging Poland Sp. z o.0.,

- Greiner Opakowania Sp. z 0.0,

- Carnaud Metalbox Tworzywa
Sztuczne Sp. z 0.0.,

- Ergis Group Sp. z 0.0.,

- Inline Poland Sp. z 0.0,

- Masko-Graham Sp. z 0.0.,

- Alpla Sp. z 0.0.,

- Cofinec Polska Sp. z 0.0.,

- ERG S.A.

® The leading producers of metal pack-
aging are:

- Asko Vogel & Noot Sp. z o.0.,

- Ball Packaging Europe Radomsko Sp.
z 0.0,

- Carnaud Metalbox Polska Sp. z 0.0,

- Continental Can Polska Sp. z 0.0.,

- Fabryka Opakowan Blaszanych Sp.
z 0.0,

- Grupa Can-Pack S.A.,

- Polmetal Fabryka Wyrobéw
Blaszanych S.A.,

- Pakmet - Zaktad Opakowan
Blaszanych s.c.

® The size of the Polish market (produc-
tion + imports - exports) of wooden
packaging can be put at USD 95 mil-
lion (EUR 67.9 million). The greater
part of wooden packaging manufac-
tured in Poland is exported. Due to
the considerable role of re-export and
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also the export of revitalised used pal-
lets it is difficult to estimate the share
of imports in the domestic sales of
wooden packaging.

® The main producers of wooden pack-
aging are:

- Palettenwerk Sp. z o.0.,
- Palko Sp. z 0.0,

- PalPol Sp. z 0.0,

- PPH Tor-Pal Sp. z 0.0.,
- Prymas Cargo s.c.,

- Raven Sp. z 0.0,,

- Rotom Polska Sp. z o.0.




* Exports of packaging have been
growing steadily in recent years -
nearly tripling since 1999.

® In 2007 close to 40% of various
types of packaging produced in
Poland was exported.

® The most important export outlets for
individual types of packaging pro-
duced in Poland are:

- Germany, Czech Republic, Russia
and Lithuania - plastic packaging,

- Germany, ltaly and Netherlands —
wooden packaging,

- Germany, Russia, Austria, Hungary
and Ukraine — metal packaging,

- Russia, Germany, Lithuania and
Sweden - paper and cardboard
packaging,

- Russia and Germany — glass packaging.

Foreign investments

® According to data from the Polish
Information and Foreign Investment
Agency (PAlilZ), foreign investments
in the Polish packaging sector
exceeded USD 1,977 million (EUR
1,591 million) as of the end of 2004.

* Imports of packaging have been
growing steadily in recent years, but
slower than exports.

* In 2007 imports accounted for close to
22% of the Polish packaging market.

* Various types of packaging are
imported, chiefly from:

- Germany, ltaly, Great Britain and

France - plastic packaging,

- Germany, Austria and Czech
Republic — paper and cardboard
packaging,

- Germany, France and ltaly — glass
packaging,

- Germany, Czech Republic, Slovakia
and Denmark — metal packaging.
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Recycling and product fees

® In accordance with regulations intro-
duced to meet EU environmental pro-
tection  standards, producers,
importers and trading firms in Poland
have been jointly responsible for recy-
cling of waste packaging since 2002.

e Firms introducing packed goods onto
the market may choose one of the fol-
lowing solutions:

- organise collection of waste packag-
ing independently;

- establish a separate waste packaging
collection entity, which may render
services to more than one firm;

- hire specialised waste management firms;
- pay product fees, the amounts of which
are defined in the relevant legal acts.
* The adoption of regulations relating
to waste packaging has contributed
to the development of firms specializ-
ing in retrieval and recycling of used
packaging, largely owing to the fact
that the amounts paid for the services
rendered by such firms are 20% -
50% lower than any product fee
(according to the trade monthly

Opakowanie).

® The level of retrieval for all kinds of
packaging is set at 43% in 2006,
and 50% in 2007.

Level of recycling of waste packaging

® Poland is to achieve the level of recy-
cling of waste packaging that is bind-
ing in the European Union by 2008.
Progress made in this area to date
suggests that the required recycling
levels for different types of waste
packaging will be achieved on time.

Prospects for development of the pack-

aging market

e Further development of the packag-

ing market will depend on the devel-

opment of the entire Polish economy,
and in particular, growth in the level
of income and consumption of the

Polish population. It is estimated that

growth in GDP by 1 percentage point

leads to growth of the packaging
market by 2 percentage points.

General predictions for development of

the Polish economy suggest that the

Polish packaging market is in a stage of

continuous growth, at an annual rate that

is likely to reach at least 10% (according
to the trade monthly Opakowanie).

* |tis probable that the value of sales of
packaging on the Polish market will
rise faster than the volume of sales (in
tonnes). This will be determined by
two factors:
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- improving quality of supplied packaging,

- increasing role of returnable packag-
ing, in line with the adopted pro-eco-
logical regulations.

Forecasts

® The Polish Chamber of Packaging
predicts that the Polish packaging
market will grow at a pace of 5-10%
annually until 2012, and the value of
the market may rise to as much as
Euro 7-8 billion (from the current Euro
4,3 billion).

® There have been forecasts that in the
years 2005-2008, the biggest
increase in the consumption of pack-
aging will be in paper packaging -
at least 12-14% annually. In 2010
the consumption of paper packaging

is expected to equal that of the
Western countries of the European
Union.

An increase should also be noted in
metal packaging; demand is expect-
ed to be especially high for bever-
age cans, tin boxes, and aerosol
packaging.

Despite competition from plastic
packaging, an increase in glass
packaging is expected. This should
be observed in all groups of glass
packaging, but especially bottles.

* The packaging sector is one of the

main consumers of plastics. Economic
development in Poland will have a
great impact on the growth of the
plastic packaging sector.
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