


1. GDP per capita in Poland
According to Central Statistical Office
(GUS) estimates, Polish GDP per capita
in 2007 was PLN 30,638 which means
10.21% growth in comparison to 2006
(PLN 27,799) and 18.9% growth in
comparison to 2005 (PLN 25,767).

2. GDP per capita in Poland and the EU
average

According to GUS data for 2008, GDP
per capita in Poland, measured with the
help of the purchasing power standard
(PPS), is half the average for the
European Union. 
Polish GDP per capita measured in this
way is lower than the GDP per capita in
such other new EU member states as the
Czech Republic, Hungary.

3.  Poland’s population – characteristics
• Poland is one of the largest countries
in the European Union. In terms of the
number of residents it is ranked 6th
among EU nations.
• Poland also forms the largest market
among new EU member states and has
more consumers than the other 9 new
EU members combined.
• Poland’s population is relatively
young. The proportion of residents over
60 (65)1 is the lowest in Europe.
• According to Eurostat in 2006 pro-
jections, Poland’s demographic profile
will follow the EU average. The elderly
dependency ratio will grow from a cur-
rent level of about 19% to 33% by
2025 and to 51% by 2050.
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GDP PER CAPITA IN SELECTED EU COUNTRIES IN 2008

1 Age 60 for women, age 65 for men.



4. Employment, wages and old-age
pensions in Poland

The data presented in the table below
illustrate the improvement on the Polish
labour market: 
• There was a significant decline in the

unemployment rate from 12.3% in
2007 to 9.6% in 2008.

• The number of employed people as
well as the average paid employment
rose from 2007 to 2008.

• Average wages and retirement pay
(pension) are gradually increasing in
Poland. 

5. Overall consumption and consump-
tion in the household sector

• Overall consumption in Poland and
individual consumption have both been
growing over the last few years.

6. Inflation
• Poland, which grappled with hyperin-

flation just over a decade ago, has
managed to curb inflation to a level
below the European average.

• Consumer prices rose in 2004, main-
ly as a result of Poland’s accession to
the European Union.

• In 2007 inflation rise to 2.5%, from
1% in 2006.
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7. Interest on private deposits and credits 
• Low inflation and stabilization of the

Polish currency have contributed to a
gradual reduction in bank interest
rates in 2007. However, in the  sec-
ond half of 2008, among other
things, as a result of the financial
world crisis, as well as has grown
credit rates and meaningfully interest
bearing deposits.

8. Households and population
• According to the last National Census
in Poland (May 2002), the Polish con-
sumer market is made up of almost
13.5 million households. More than
67% of households are situated in
urban areas.
• Over the last few years the size of
Polish households, in terms of the num-
ber of persons forming the average
household, has diminished.

9. Profile of Poland’s population by
main source of income

• According to data provided by the
National Population and Housing
Census from May 2002, almost 70%
of Poland’s residents have their own
source of income. 

• The largest numbers of Polish resi-
dents live on earnings from employ-
ment (41.20%, including revenues
from rental).

• On the other hand, there is a signifi-
cant group of people who are sup-
ported by others (29.40%).

10. Profile of population by level of
education

• The general level of the Polish popu-
lation’s education has been improv-
ing steadily. The fastest growth is
observable in the number of people
who have completed a higher educa-
tion. The number of university stu-
dents and graduates is on the rise. 

• People with higher education form
the group of customers who are most
inclined to adopt modern life styles,
accept innovations, and appreciate
goods and services that ensure more
comfortable conditions for work, life
and recreation.
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STUDENTS AND GRADUATES OF HIGHER
EDUCATION INSTITUTIONS IN POLAND

Source: Central Statistical Office (GUS)



11. Monthly disposable income per
capita of Polish households in 2007

• The Country economic growth has
significant influence on Polish house-
holds’ life standard. According to  the
last CEBOS survey ( Jun 2008) in the
last 15 years number of Polish fami-
lies living in cost driven  style or hav-
ing problems with fulfilling basic
everyday life needs has dropped
from 52% to 30%.

12.  Profile of monthly income per capi-
ta in Polish households

• In 2007, as in previous years, the
largest share of the income of the
average Pole came from employment
(50.29%).

• 25.97% of monthly income came
from social insurance benefits and
social allowances, including old age
pensions and disability pensions.

13. Profile of monthly expenditures in
2007 and growth rate

• The monthly per capita expenditures
of Polish households were PLN
890.95 in 2007 and increased by
4% in nominal terms, but decreased
by 1.7% in real terms in comparison
with 2006.

• The profile of the Polish household’s
expenditures is gradually becoming
similar to that typical for developed
countries.

• In 2006 a rise (in nominal terms) was
recorded in expenditures on non-food
articles and services, clothing and
footwear, lodging and energy, house-
hold equipment and maintenance,
communications, recreation and cul-
ture, restaurants and hotels. 

• During the same period, expenditures
on food and non-alcoholic bever-
ages, alcoholic beverages and tobac-
co products, healthcare, transport
and education fell. 

Source: Central Statistical Office (GUS)
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PROFILE OF MONTHLY EXPENDITURES OF POLISH HOUSEHOLD IN 2007 AND GROWTH
RATE

MONTHLY INCOME PER CAPITA IN POLISH
HOUSEHOLDS AS A PERCENTAGE OF
AVALAIBLE INCOME IN 2007



14. Monthly per capita consumption of
selected food articles in Polish
households in 2007, excluding con-
sumption in food catering outlets

15. Percentage of various groups of
households equipped with certain
types of durable goods in 2007 (%)

16. Savings of Polish households
• The largest share of Polish household

savings is still deposited in banks. At
the end of September 2008 deposits
in PLN and foreign currencies
accounted for 43.5% of savings.

• Bank deposits plus cash (outside the
banking system) made up 55.7% of
Polish household savings.

• Savings in investment funds were
11.2%, and their share in overall sav-
ings increased in 2007 at the fastest
pace. 
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PERCENTAGE OF VARIOUS GROYPS OF HOUSEHOLD EQIPPED WITH CERTAIN TYPES
OF DURABLE GOODS IN 2007 (%)



17. Insurance
• Polish consumers allocate more and
more money to various forms of insur-
ance. This means that Polish residents
begin to attach an ever greater impor-
tance to the possibilities of insuring
themselves and their family resources
needed in unexpected and difficult situ-
ations.
• There were 65 insurance companies
operating on the Polish insurance mar-
ket in 2007. 
• In the first half of 2008, the assets of
insurance companies have grown to
PLN 121,500 million which represents
6,5% growth compared to 2007.

18. Housing construction
Housing construction will be the fastest
growing segment of the construction
market in Poland. Housing construction
market growth will be driven by the
activity of Polish real-estate developers.
More and more companies are operat-
ing on the housing construction market
and are engaged in building flats for
sale. 

19. Housing credits
The general level of housing credit has
grown more than twice in Poland in
2006-2008.
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Profile of insurance premiums in
branch I: life insurance in Poland in
2007 (%)

Profile of insurance premiums in branch II:
Non-life insurance in Poland in 2007 (%)

Source: Annual bulletin.
Insurance market 2007. Polish
Financial Supervision Authority

Source: Annual bulletin. Insurance market 2007. Polish Financial Supervision Authority



20. Prospects for the Polish consumer
market 

Poland is a country with over 38 million
inhabitants, which makes it the largest
consumer market by population in the
group of 10 new EU member states. But
according to forecasts by Euromonitor
International, the Polish consumer mar-
ket will not be one of the most dynamic
markets in Europe as far as forecast
consumer expenditures on household
goods and services are concerned. It
will grow but at a slower pace than in
many other European countries, as is
presented in the table below.

The consumer trust indicator measured
by the Central Statistical Office of
Poland (GUS) in October 2008 showed
that the consumer mood worsen in
2008 as a result of an economic slow-
down and the world financial crisis.
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