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The project is

a valuable tool for all%

entrepreneurs and
investors interested

in developing their
business in Poland.

ANTAL AND CUSHMAN & WAKEFIELD

Foreword

Ladies and Gentlemen,

We are very pleased to present the series of reports from the fourth
edition of the Business Environment Assessment Study. This is
a comprehensive compilation of data and analysis, enriched with

expert commentary.

The project is a valuable tool for all
entrepreneurs and investors intere-

sted in developing their business in
Poland.

The report reflects
the current situation
in the market and
provides a business
perspective,
identifying the
main trends in

the economic
development of
companies in
Poland's largest
cities.

The project once again came about
through close cooperation between
Antal, a leader in HR consulting, and
Cushman & Wakefield, a recognized
real estate expert and leading
international real estate services

consultancy.

Our knowledge and experience were
crucial in analysing the survey results
and creating the report, which is not
only a comprehensive compilation
of data, but also a tool for strategic
business decision-making.

1,290

decision-makers

The survey included 1,290 decision-
-makers, representatives of compa-

nies active on the Polish market.

(3]

Antal and Cushman & Wakefield: Foreword
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cities

The project includes an analysis of the
business environment in nine cities,
and takes into account important

areas such as:

the city's overall

assessment,
infrastructure,

office space,
government support,
education potential,
employment potential,
business potential and

evaluation of the location

as a place to live.

The report
accurately describes
the specifics

of the Lédz

market.

It contains key market information for

investors, including:

the cost of living,

housing prices on the secondary

and primary markets,
office rental rates,
wages offered by employers,

the number of students and gra-
duates, and

the number of employed people

in the region by sector.

We hope that this report will become
a valuable source of knowledge and
inspiration for all those interested in
business development and invest-

ment in the Polish market.

Enjoy your reading.

ANTAL PRESIDENT

EXECUTIVE PARTNER, HEAD OF POLAND,
CUSHMAN & WAKEFIELD

The report is not only
a comprehensive
compilation of dataq,
but also a tool for
strategic business
decision-making

KRZYSZTOF MISIAK
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Investment potential
— introduction

ECONOMIC INDICATORS AND EMPLOYMENT
CONDITIONS IN POLAND

y

Minimum wage 81 1 o O 3 EU R
Labour costs wages 1 2 5 O
per hour o E U R
Employer's cost in addition 1 8 0/
to employee's gross salary o
1 O 3 /
Inflation rate ) o

Country

POLAND IN COMPARISON WITH

SELECTED EUROPEAN COUNTRIES

Registered
unemploy-

ment

[%]

Minimum
wage
[EUR]

Labour costs
wages per
hour
[EUR]

Employer's cost
in addition to emplo-
yee's gross salary
[% of salary]

Inflation
rate

(%]

UE
75.3% 5.9% 30.50 24.8% 6.1%

(27 countries)
Bulgaria 781% 4.0% 398.81 8.20 13.3% 7.8%
Czech

. 81.8% 27% 728.67 16.40 24.0% 10.2%
Republic
Germany 81.4% 3.0% 1,997.00 39.50 23.3% 6.5%
Hungary 80.6% 3.9% 623.77 10.70 14.2% 17.5%

Romania 68.5% 5.4% 604.41 9.50 5.3% 8.9%
Slovakia 77.3% 6.0% 700.00 15.60 27.0% 10.3%
Eurostat

Q12023 June 2023 Q22023 2022 2022 July 2023

data

ey
w
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( RADEK PITUCH

"

The immediate futute |
for FDI inflows to Polc nd -
looks optimistic, but

nevertheless maintaining *‘“‘*ze‘ )

a competitive investment

climate has been,

is and will always

be a challenge.

iy
(3]
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tODZ

Average rating

1.01.
Lodz assesment

The Business Environment Assess-
ment Study highlighted the main
aspects influencing companies'
investment decisions.

CHART 1.1.

Average rating of all factors for Lodz

Respondents were asked to assess the busi-
ness environment in the cities in which they
operate. By compiling several indicators for
each areaq, the report presents a comprehen-
sive rafing expressed on a scale of 0-10, where
0 is the worst possible rating and 10 is the best.

-
©

Part 1. £t6dz - introduction

Warsawa  Wroctaw Krakdéw Lodz Tri-City Lublin Poznarn  Katowice  Szczecin

Lodz is one of the most intere-
sting regions in Poland for new
investments.

The city hall's initiatives, the innovative Special
Economic Zone, a very good location and
transportation infrastructure mean that the
city will continue to grow rapidly for the fore-
seeable future.

An important aspect is also the staff, frained by
respected educational units, as well as incre-
asingly relocating or commuting from nearby
locations, including Warsaw.

tédz is a city of young, creative people, and
there are sure to be many pioneering and
valuable large-scale projects here.

Find out more at www.investmentpotential.pl
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The key fac’rors for
companies are location

. and a skilled and
competitive workforce
which has a lot to offer
in Lodz.

MATEUSZ SIPA

21

Part 1. £édz - in


https://www.linkedin.com/in/mateusz-sipa-8470a63b/
https://www.linkedin.com/in/mateusz-sipa-8470a63b/
https://www.linkedin.com/in/mateusz-sipa-8470a63b/
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INFRASTRUCTURE

Average rating

2.01.

Infrastructure

CHART 2.1.

Average infrastructure rating for Lodz

N
(3]

Part 2. Infrastructure

Warsaw  Wroctaw Krakdéw Lodz Tri-City Lublin Poznarn  Katowice  Szczecin

Lédz's favourable economic situation is influ- railroad connections, railroad station - tédz

enced primarily by its central location, which, Fabryczna), translates into attractive business
combined with its well-prepared infrastructure  development opportunities especially in the
(airport, intersection of the trans-European logistics sector.

motorways Al and A2, exftensive network of

Find out more at www.investmentpotential.pl
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The city has //’? At
growth in the ¢ 7//%*\\\\

’rranspor’rahon

We are also seei
ments in employment an:
living conditions, which has
had a positive i imp
the service mdus’r e -

ZUZANNA KRECH i

27

Part 2. Infrastructure


https://www.linkedin.com/in/zuzanna-krech-89ab06127/
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3.01.

CHART

OFFICE SPACE

Average rating

3.1.

Office space

Average office space rating for Lodz

Warsaw

Wroctaw

Kra

kéw Lo

dz

Tri-City

Lublin

Poznan

Kato

wice

Szczecin

Find out more at www.investmentpotential.pl

w
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Part 3. Office space
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Asking rents

Office space under construction

Gross demand

Total stock of office space

Number of existing office buildings

New supply

Vacancy rate

0-5 years
As a global leader in commercial real
estate services, we make the most
of every opportunity life offers—for
6-10 years our people, clients, communities

and planet. With nearly five billion

WAKEFIELD

over 10 years

square feet of property under
management and 50,000 employees
in 60 countries, we make an impact
around the world. Explore more at
cushmanwakefield.com.
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high susceptibility ¢
larger individual projects
commissioned to the
market to the formation
of market data.

ANNA SZUREK

Part 3. Office space


https://www.linkedin.com/in/anna-szurek/
https://www.linkedin.com/in/anna-szurek/
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4.01.

PUBLIC ADMINISTRATION SUPPORT

Average rating 9

CHART 4.1.

Public administration support

Average rating of public administration support for Lédz

Warsaw

Wroctaw

Krakdéw

todz

The city's Office of Investor Service
and Foreign Cooperation operates
within the city, supporting busi-
nesses already located in the city,
as well as entrepreneurs conside-
ring new investment.

Tri-City

Lublin

Poznan

Katowice

Szczecin

Entrepreneurs are also actively supported
by the District Labour Office (pol. Powiatowy

Urzqd Pracy), the £Lédz Special Economic Zone,

the Investor and Exporter Service centre and

the £6dz Agency of Regional Development.

Find out more at www.investmentpotential.pl

w
©
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EDUCATIONAL POTENTIAL

Average rating

5.01.

Educational potential understood
as the availability of future employees

CHART 5.1.

Average assessment of educational potential for Lodz

Warsaw  Wroctaw Krakdw Loédz Tri-City Lublin Poznan  Katowice  Szczecin

Lddz is one of the most important  More than 70,000 students study there, nearly

academic centres in Poland. a quarter of whom are visitors from different
parts of the country and abroad.

A total of 19 higher education institutions,

7 public and 14 non-public, and 30 research

and development institutions are located in

the city.

Find out more at www.investmentpotential.pl

»
w

Part 5. Educational potential
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Business Garden Warsaw

Ss Garden Warsaw

Your reliahle partner in real ettate

Vastint Poland is part of the Vastint Group, an international real estate
organization operating on the European market for over 30 years. The
cornerstones of our operations are the management of portfolio properties and
the development of office, residential and hotel projects that provide comfortable
and sustainable living, working and leisure environments.

VASTINT


http://www.vastint.eu

»
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The best uni

in £odz prov
scientific anc

results.

MONIKA KILIANSK

al potential

Part 5. Education


https://www.linkedin.com/in/monika-kilia%C5%84ska/
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EMPLOYMENT POTENTIAL

Average rating

6.01.

Employment potential

CHART 6.1.

Average employment potential rating for Lodz

Warsaw  Wroctaw Krakdéw Lédz Tri-City Lublin Poznan  Katowice  Szczecin

LABOUR MARKET INDICATORS
OF THE +tODZ VOIVODESHIP

/71,268 5.4,

Population Unemployment rate
351,815 6,583.33 run
Average employment Average gross monthly salary

in the enterprise sector in the enterprise sector

Find out more at www.investmentpotential.pl

(3]
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GROSS MONTHLY SALARIES (PLN)

Production worker (unskilled)
Production worker (skilled)
Shift Manager

Logistics specialist

Logistics manager

Production engineer

GL Accountant (2-3 years of experience)

GL Senior Accountant (over 3 years of experience)
GL Team Leader (team of 5-15 people)

AP/AR Accountant (2-3 years of experience)

AP/AR Senior Accountant (over 3 years of experience)
AP/AR Team Leader (team of 5-15 people)

CS Junior Specialist (no experience)

CS Specialist (over 1year of experience)

CS Team Leader (team of 5-15 people)

Payroll Specialist (1-3 years of experience)

Senior Payroll Specialist (over 3 years of experience)

Payroll Team Leader (team of 5-15 people)

1st Line Support (2 years of experience)
2nd Line Support (2 years of experience)
3rd Line support (2 years of experience)

IT Administrator (3 years of experience)
Business / System Analyst (3 years of experience)
Fullstack Developer (3 years of experience)
Frontend Developer (3 years of experience)
Backend Developer (3 years of experience)
Devops (3 years of experience)

Manual Tester (3 years of experience)
Automatic Tester (3 years of experience)

Team Leader (dev) (team of 5-15 people)

3,500
4,500
7,000
6,000
10,000

6,500

7,500
9,000
11,000
7,000
8,200
10,000
4,500
5,500
9,000
6,500
9,000

10,500

7,000
8,000
8,000
12,000
18,000
20,000
20,000
20,000
18,000
9,000
15,000

27,000

5,500
6,000
11,000
9,000
17,000

12,000

9,000
10,500
14,000
8,200

9,500
12,500
5,200
7,000

11,000

9,000

10,500

14,000

10,000
11,000

11,000

15,000
24,000
25,000
24,000
24,000
21,000
12,000
18,000

33,000

Find optimal
salary zpne!

AND SAY NO TO‘ ARY PRESSURE
- .,

> THE VALUE OF
SPECIALIZED TALENTS

According to research, on average an employee who is changing jobs expects a 22% pay
rise. Check the salaries which your company offers against those of the.competition and
find a safe zone which will prevent staff turnover. We will be more than happy to provide

you with details on the full range of Market Research services.

[
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<
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BUSINESS POTENTIAL

Average rating

7.01.

Business potential

CHART 7.1.

Average business potential rating for Lodz

5O 9®

Warsaw  Wroctaw Krakow Lédz

t6dz, Poland's fourth-largest city,
is a place with enormous business
potential.

In the “fDi” ranking of European Cities of the
Future, in the category of those of medium
size, £6dz took an impressive sixth place'’. The
city has consistently developed its economy,
following diverse development paths.

tédz continues to attract companies in the
manufacturing and logistics sectors, offering
favourable conditions for the development of
these industries.

Tri-City Lublin Poznan Katowice  Szczecin

However, the city also aspires to be one of the
leading cities in Poland that would be a good
location for companies providing modern
business services.

Among other things, £L&dZ owes its success fo
its central location and significant educational
potential, and the availability of a skilled work-
force translates into the city's attractiveness in
the eyes of investors.

Find out more at www.investmentpotential.pl

' fDi Intelligence European Cities and Regions of the Future 2023, ,fDi Intelligence”.

(3}
©

Part 7. Business potential
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66

Lodz's advantage
over other cities is
its strategic location
and excellent
transportation links
to all major cities

in the country.

KRZYSZTOF WITKOWSKI

/

ss potfential

Part 7. Busine


https://www.linkedin.com/in/krzysztof-witkowski-33b7671a3/
https://www.linkedin.com/in/krzysztof-witkowski-33b7671a3/

Baker
McKenzie.

Baker McKenzie delivers
integrated solutions to
complex challenges.

Complex business challenges require an integrated
response across different markets, sectors and areas of law.
Baker McKenzie's client solutions provide seamless advice,
underpinned by deep practice and sector expertise, as well
as first-rate local market knowledge. Across more than

70 offices globally, Baker McKenzie works alongside our
clients to deliver solutions for a connected world.

bakermckenzie.com

© 2023 Baker McKenzie. All rights reserved. Baker & McKenzie International is a global law firm with member law firms around the world. In accordance
with the common terminology used in professional service organizations, reference to a “partner” means a person who is a partner or equivalent in such
a law firm. Similarly, reference to an “office” means an office of any such law firm. This may qualify as “Attorney Advertising” requiring notice in some
jurisdictions. Prior results do not guarantee a similar outcome.

7.02.

Selected companies in and around the city

Banking
COMMERZBANK
MBANK

BANK PEKAO
NORDEA
CITIBANK

SSC/BPO

ACCENTURE

ALORICA
ATOS

AXALTA

BARRY CALLEBAUT

BSH

CAPITA

CHANGE OF SCANDINAVIA
CLARIANT SERVICES

COMARCH

CYBERCOM

DELOITTE DIGITAL BPO

ERICPOL

FUJITSU TECHNOLOGY SOLUTIONS
MAREL

MCCORMICK

PHILIPS

PRIMIENT

SOLAR

TAKEDA

TATE & LYLE GLOBAL SHARED SERVICES
TOM-TOM

TRANSITION TECHNOLOGIES

UNICREDIT BUSINESS INTEGRATED
SOLUTIONS

UPS GLOBAL BUSINESS SERVICES
WHIRPOOL

IT & Telecommunications

ALLEGRO

ASSECO DATA SYSTEMS
BILLENIUM

BLUERANK

CRAFTWARE
CRYPTIONY

DIGICA

DIGITALK SPOLKA Z O.0.
DOCAPOSTE

DXC TECHNOLOGY
EENGINE SOFTWARE HOUSE
EPASSI

ERICSSON

EY

GOODYLABS
HARMAN CONNECTED SERVICES
INCUBLY

INWEDO

KNOWIT

LASOFT

LSI SOFTWARE
MOBICA

ORANGE

PIXEL TECHNOLOGY
SOFTSERVE
T-MOBILE
WESTLAND

Industrial production
ALBEAGROUP

AMCOR FLEXIBLES
AMII

ARMETON

AUGUST FALLER
AVIENT COLORANTS
AZURA POLSKA

BARRY CALLEBAUT
BILPLAST

CERAMIKA PARADYZ
COKO-WERK

COMPIN POLSKA

DELL TECHNOLOGIES
DR. SMITH POLSKA
DRAHTZUG STEIN
EKO-VIT

ERBI

FIORE

GILLETTE POLAND
GREINER MULTIFOAM (OZORKOW)
HAERING POLSKA
HIRSCH POROZELL
HTL STREFA
HUTCHINSON POLAND
INDESIT COMPANY POLSKA
JTI POLSKA

KELLOG'S

LENORA

MIELE

P&G

PELION

PROFILPAS

STORA ENSO POLAND
SUWARY

SWM POLAND
TRUVANT

UMA INVESTMENTS
VANDEMOORTELE
WOLCZANKA

Energy & Heat
PGE
VEOLIA

Pharmacy

ADAMED

AFLOFARM

BIOCEUM/FANT

BIOMATGEL

BIONANOPARK SP. Z O.0.
BIOTECH CONSULTING SP. Z 0.0.
CELTHER POLSKA SP. Z O.0.
DELFARMA

EXAL BONE

FAMED

FANT SP. Z 0.0./BIOCEUM SP. Z O.0.

HAMMERMED MEDICAL POLSKA SP. Z O.0.
SKA

HARTMANN

LEK SA (NALEZY DO GRUPY NOVARTIS)
LIW CARE TECHNOLOGY

MABION

MOLECURE SA (ONCOARENDI)
MORATEX

NAPIFERYN BIOTECH SP. Z O.0.
NUTRACEVIT

PERSONATHER

PHARMENA SA (DERMENA)
POLPHARMA SA

PROBIOTICS POLSKA

SALVE MEDICA

SMART SOFT SOLUTIONS

SOMIGRO

THE HEALTH COMPANY POLAND SP. Z O.0.
TRICOMED SA

TRIMEN

WOERWAGPHARMA

WORWAG PHARMA OPERATIONS SP. Z O.0.
(SENSILAB)

o
w

Part 7. Business potential
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Offices/Restaurants/Theatre/Art Gallery/Services

An.employee comes
to & company, but

.qulves a boss

T LIIKBE AT YOUR COMPANY?

Z a W

THE VALUE OF : - =) |
SPECIALIZED TALENTS / = <

: / y,
/ALeadership is the number one challenge for HR departments ir‘i}r Poland and <:|cross\\,~
/theworld:

Test'and develop the skills of managers within your organisation, build an effective team,
which achieves goals by working together. We will be more than happy to provide you
with details on the full range of Antal HR Consulting services.

ASSESSMENT CENTER/DEVELOPMENT CENTER
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ASSESSING THE LOCATION AS A PLACE TO

Average rating

LIVE

8.01.

Assessing the location as a place to live

CHART 8.1.

Average rating of Lodz's location as a place to live

Warsaw

Wroctaw

Krakéw Ltodz Tri-Cty

Lublin

Poznan Kato

wice  Szczecin

toédz is an extremely important
point on the cultural map of the
country. The former capital of Polish
cinema benefits from its enormous
creative potential, offering many
attractions and unique events.

A huge variety of concerts of world pop stars,
prestigious sports competitions, trade fairs
and conferences await residents and visitors.

Thanks to a constantly developing offer of
various cultural events from the borderline
of many fields of art, £édz is today known
as a city of festivals, with dozens of events of
international scope taking place periodically.

tédz residents also appreciate the greenery,
recreational offerings and public spaces in
their city.

Find out more at www.investmentpotential.pl
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DATA ON TOURISM AND CULTURAL DEVELOPMENT ——

OF THE CITY

2.5...
100..

BEST OF
THE WORLD

2 O MUSEUMS

GREEN SPACES
IN tODZ

tourists.

100 Festival Days at Atlas Arena.

t6dZz awarded the title
of “Best of the World” by
“National Geographic”.

— including the Museum of the
City of £6dZ honoured as the Best
Tourism Product of 2022.

More than 30 city parks
and the largest urban forest
in Poland - tagiewnicki Forest.

tODZ AS A PLACE TO LIVE

Basket of goods and services
in comparison with other urban centres

Warsaw Wroctaw Krakéw Tri-City* Lublin Poznan Katowice Szczecin

Prices

of apartments
on the primary 13135 1,397 11,669 11,384 10,067 9,226 10,748

market

[PLN/1sgm] ?

Prices

of apartments
on the secon- 12,199 10,234 1,018 10,899 8,346 6,482

dary market

[PLN/1sgm] ?

Average
rental price
for the city
[PLN] 2

Price of
al-person
room for

a student
[PLN]

Number

of children

in nurseries
and children's
clubs per 1,000
children under
3 years of age ¥

Monthly cost
of public
transport
ticket for an
adult, without
concessions
and discounts,
for Zone | in
case of division”
[PLN]

Y Residential real estate price database, NBPF, 2nd quarter of 2023

2 Based on the data available at Otodom.pl, average rent prices in selected cities in July 2023

9 PKO BP: PULS NIERUCHOMOSCI: AAAAA STUDENT SZUKA MIESZKANIA September 28, 2022. - Average market rental prices per room
in large-panel blocks of flats (data for the Tri-City is for Gdansk in this case)

4 Statistics Poland, 2019 (Tri-City, excluding Gdynia and Sopot)

" Tri-City, excluding Gdynia and Sopot
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Methodology

The Business Environment Assessment Study
was conducted using the CAWI method among
1,290 decision-makers of companies in Poland
from 31.07-25.08.2023.

Sources of data used in the report on the website:
www.investmentpotential.pl

> < THE VALUE OF
SPECIALIZED TALENTS

Antal - o leading recruitment, HR consulting and
outsourcing company. Antal also offers services in the
field of market research and employer branding.

Antal Sp. z 0.0

m. CUSHMAN &
((lIEN WAKEFIELD

Cushman & Wakefield - a world-leading consulting
company providing services to tenants and owners
of commercial real estate.

Cushman & Wakefield
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Mot laned Cushman & Wakefield


http://www.investmentpotential.pl
mailto:warsaw%40antal.pl?subject=
mailto:info.poland%40cushwake.com?subject=
https://antal.pl
https://www.cushmanwakefield.com/pl-pl/poland

Contact

Agnieszka Wojcik

COMMUNICATIONS & MARKET RESEARCH DIRECTOR, ANTAL

Julia Stanistawska

MARKET RESEARCH SPECIALIST, ANTAL

Jan Szulborski

BUSINESS DEVELOPMENT & INSIGHTS MANAGER,
ASSET SERVICES POLAND, CUSHMAN & WAKEFIELD

www.investmentpotential.pl
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